
REVERSED FUNNEL
LEAD STAGE ACQUISITION ACTIVATION REVENUE RETENTION REFERRAL AMBASSADOR

KEY QUESTION For which reasons 
customers don’t find 
you?

For what reasons … 
is not creatig AHA 
moments at prospects?

Why don’t you spend a 
single € with … ?

Why wouldn’t you buy a 
second time at … ?

Why wouldn’t you 
recommend … to 
others?

Why wouldn’t you be 
an active ambassador 
for ... ?

BARRIERS  
& PAIN POINTS
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www.upthrust.eu
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